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Auqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Locket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR)., I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faesimile Advertiszement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisementsz
rules scverely interferes with my day-to-day business as a real estate professicnal.
Furthermore. the tules hinder the types of communication that my national, state and
local REALTORY® asseociations routinely send via facsimile, inecluding information on
conveubions or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its ocver 900,000 memberz and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffigult to obtain the
required written consent to send faxes to my customers, wvendors and real estate
colleaques in the timeframe zet by the FCC. It will alsc be difficult for my local
board, state assoociation, and naticnal asscciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming cenferences.
Promoticns and other events. As a REALTOR® member., I rely on this timely and
effective means of communicatien. It is unreasonable to think that an assoclation can
seek and obtain ccnsent from almest 1 million members by Angust 25, 2003 .

Today, there are over 2 millicon U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective Jdate of August 25, 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
hemebuyers and home sellers ability to move promptly in highly competitive housing
markets. Lt will take time to adapt to this new requirement; businegses will have to
amend current practices to gain this new consent from consumers and venders.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effectivc method for providing ezpress written ceonsent to NAR and my state and local
REALTORT associrations. The stay is also eszential in order to institute the required
compliance procedures for fax communications with my clients and other busineeees to
ensure winimal disruptiens in real estate transactions.

Thank yocu for your attention and consideration in this matter.
Sincerely,
Roger Sel:zh

8902 North Military Trail, # 419
Palm Beach Gardens, FL 33410-6249
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August 05, 2003
Dear Ms. Marlene 5. Deortech:
RE: (G bLocket No. 02-278

As member of the NATIONAL ASSCCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for HMAR & Request for Emergency Stay of Faesimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busziness relationship exception from the unsolicited fax advertisements
rules scverely interferes with my day-to-day business a=z a real estate professional.
Furthernore, the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

HAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the dctrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendor=s and real estate
colleagnrs 1n the timeframe zet by the FCC. It will alsoc be difficult for my local
board, state association, and natiocnal asscciation to seek and cbtain written consent
from theic respective membership in less than thirty days, in order to prevent an
interruptien in their ability to fax important infermation about upceming conferences,
promotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of comnunication. It i= unreasonable to think that an association can
geek and obtain consent from almost 1 million members by Auqust 25, 2003 .

Today, there are over 2 million U.5. homes in the =aleg pipeline. Communicating via
facsiwiles 18 instrumental to ensuring a timely and sucecessful transaction. An
effective date of August 25. 2003, can potentially delay the majerity of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. [t will take time te adapt to this new requirement: businesses will have to
amend currcnt practices teo gain this new conscnt from econsumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
congent form can be 1ncorporated into the annual dues billing cycle. This iz the most
effectivce method for providing express written consent to MAR and my state and loecal
REALTOR® associations. The stay iz also esszential in order to institute the required
compliance procedures for fax communications with my clients and other busine=ses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely.

Pegqgy W. Capps
915 W. Oak Street

Denton, TAX 76201-4084
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: s pocket Ho. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in Lhe above referenced docket. The FCC s unexpected decision to remcve the
established business relatienszhip exception from the unsclicited fax advertiszements
rules sevcrely interferes with my day-te-day business as a real estate profess=ional.
Furthermor=, the rules hinder the types of communication that my national., state and
local REALTOR?® associaticne reoutinely esend via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a

dues payinjy member.

HAR 1n 1t: hequest for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 200,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
oolleague«< 1n the timeframe set by the FCC. It will also be difficult for my local
board, state association. and national association to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important inforwation about upcoming conferences.
promotions and other events. As a REALTOR® member., I rely on this timely and
effective means of communication. It iz unreasonable to think that an association can
geek and obtain consent from alme=t 1 millicon members by August 25, 2003 .

Today, there are over 2 millien U.5. homes in the sales pipeline. Communicating via
facsimile=z is instrumental to ensuring a timely and successful transaction. 2n
effective date of BRugust 25. 2003, can potentlally delay the majority of these
transactions. To secure the appropriate written consent will signifieantly impact
homebuyers and howe sellers ability to move promptly in highly competitive housing
markets. [t will take time to adapt to this new requirement:; businegses will have to
amend current practices te gain this new consent from consumers and vendors.

It ie= in this regard that I urge the FCC to stay the effective date of the
unanticipabted and unprecedented fax rules for one year so¢ that the required written
econsent forsm can be incorporated into the annual dues billing ecycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® sssociations. The stay is also essential in order to institute the required
compliance procedurez for fakx communicatione with my clients and other bus=inesses to
ensure winimal disruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,
Louis Goldman

20 touth 6ch Street
Fernandina Beach, FL 32034-3912
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August d6, 2003
Dear Ms=. Marlene S. Dortech:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION GF REALTORS® (HAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Facesimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established businesz relationzhip exception from the unsclicited fax advertisements
rules scverely interfere= with my day-to-day busziness as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a
dues payiny member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 500,000 members and on
the operations of over 3.5 million professionals in the real e=ztate indu=try. I echo
HAR = position and emphasize that it will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagus+ 1n the timeframe set by the FCC. It will also be difficult for my lecal
board., state association, and national asscciation to seek and eobtain written consent
frow their respective membership in less than thirty days, in order to prevent an
interruptisn in their ability teo fax important information about upcoming conferences,
promoticns and other events. As a REALTORT member, I rely on this timely and
effective means of communication. It is unreasonable te think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 millien U.5. homes in the sales pipeline. Communicating via
facsimile=z is instrumental to ensuring a timely and successful transaction. An
effective date of Augqust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuycrs and home mellers ability to move promptly in highly competitive housing
markets. Lt will take time to adapt to this new requirement; businezges will have to
amend curient practices to gain this new conzent from consumers and vendors.

It iz in this regard that I urge the FCC to stay the effective date of the
gnanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated intc the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and loeal
REALTOR® asszociations. The stay is also essential in order te institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure winimal disruptions in real estate transactions.

Thank you [or your attenticn and censideration in this matter.
Sincerely,
Maureen lreeman

2380 Sunlight Bcach Road
Clinton. WA 98236-9112



Recerved 08/06/2003 02:13AM 1n 00:50 on Lline [39]1 for OSECFILINGS ® Pg 1/1

Aug BE Z268B3 BZ:1B:27 Via Fax -> FCC/0SEC 26824188187 1 TD Dear Ms. Marle Page HHA1 0f BH1

August J6, 2003
Dear M=. Marlene 5. Dortch:
RE = CG Doaoket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholeheart=d support for NAR s Request for Emergency Stay of Faceimile Advertizement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relaticnship exception from the unsclicited fax advertisements
rules =everely interferes with wmy day-te-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
lecal REALTOR® associations reutinely send via facsimile, including information on
conventlons or continuing education classes, which is a benefit that I expect as a
dues payiny member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules ha= ocutlined
the detrimental impact that these rules will have on its over 900,000 memberszs and on
the operations of over 3.5 million professicnals in the real estate industry. I echo
NAR = pesition and emphasize that 1t will be extremely difficult to obtain the
reguired written consent to send faxes to my customers, vendors and real estate
calleagues in the timeframe set by the FCC. It will also be difficult for my loecal
board, stake assoclation. and national as=ociation to seek and cbtain written consent
fromw their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promctions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an azsociation can
geek and obtain consent from almest 1 millien members by August 25, 2003

Today, there are over 2 million U.5. homez 1n the =zales pipeline. Communicating via
facsimilcs is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
hecmebuy:rs and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amcnd current practices to gain this new censent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thiz is the most
effectivc method for providing express written consent to NAR and my state and loeal
REALTOR® associations. The stay is also essential in order te institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure winimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Eric Larkin

1200 Liberty Ridge Drive, Suite 320
Wayne. PA 19087-5563
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August 03, 2003
Dear Ms. Marlene 5. Dortech:
RE: G Docket No. 02-278

Az member of the NATTIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in Lhe above referenced docket. The FCC s unexpected decision to remove the
establizhed business relationship exception from the unsolicited fax advertisements
rules seveorely intcrferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communicaticn that my national, state and
local REALTOR® associations routinely send via facsimile, including informaticen on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertizement Rulee has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profes=zionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
reguired written consent to send faxesz to my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national assceciation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability teo fax important infermatieon about upeoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable tc think that an asszoeiation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S5. homes in the =ales pipeline. Communieating via
facsimiles is instrumental to ensuring a timely and successful tran=action. An
effective date of August 25, 2003, can potentially delay the majority of theze
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitiwve housing
markets. It will take time to adapt to this new requirement: businesgez will have to
amend current practices to gain this new censent from consumers and vendors.

It is in this regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inteo the annual dues billing cyecle. Thiz i1z the most
effective method for previding expres= written consent to HAR and my state and leocal
REALTOR® associaticons. The stay ie alsc ezgential in order te institute the required
compliance proceduresz for fax communications with my clients and other businesszes to
ensure winimal disrupticons in real estate transactions.

Thank you for your attention and consideration in thi= matter.
Sincerely,
Lilly Dufrene

P. O. Box 1058
LaPlace, LA 7006%-1058
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Augqust 06, 2003
Dear Ms. Marlene 5. Dortch:

RE: CG Docket Neo. 02-273

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in Lhe above referenced docket. The FCC s unexpected decision to remove the
e=tablished business relationship exception from the unsolicited fax advertisements
rules scverely interferes with my day-to—day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTORT associations routinely send wvia facsimile, including information on
conventions eor cenlinuing education classes, which 1s a benefit that I expect az a
dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rulez has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR s position and emphasize that 1t will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques 1in the timeframe set by the FCC. It will alzo be difficult for my local
board, state association, and national assoclation to seek and obtain written consent
from their respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and cother events. Az a REALTOR® member, I rely on this timely and
effective means of communication. It is unreaszonable to think that an aszociation can
gseek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the =ales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and home sellers ability to move preomptly in highly competitive housing
markets. Tt will take time tc adapt to this new requirement; businesses will have to
amend currcnt practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective mcthod for providing express written consent to NAR and my state and loecal
REALTOR® associations. The stay is also essential in order teo institute the required
compliance procedures for fax communications with my client= and other busineeses to
ensurc winimal disruptions= in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Eatie Houskton

1356 E sShelby Dr.
Memphis, T8 38116-7126
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August 06, 2003
Dear Ms. Marlene 5. Dortoh:
RE: CG Docket No. 02-278

Az member of the NATIONAL ASSOCIATION OF REALTORS® (MAR)., I am writing to convey my
wholehearted suppert for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
establi=shed business relationship exception from the unselicited fax advertiszements
rules scvercly interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my natlonal, state and
local REALTOR?® associations routinely send via faecsimile, including information on
conventions or continuing education classes. which is a benefit that I expect a= a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertiszement Rules has outlined
the detrimental impact that these rules will have cn its over 900,000 members and on
the operations of cover 3.5 million professionals in the real e=ztate industry. I echo
NAR = peeition and emphasize that it will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues i1n the timeframe set by the FCC. Tt will also be difficult for my local
board, state association, and national association to seek and obtain written consent
from Lheir respective membership in less than thirty days. in order te prevent an
interruption in their ab:lity to fax important informaticn about upccoming conferences.
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that am as=ociation can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over Z million U.S. homes in the sales pipeline. Communiecating via
facsimiles is instrumental to ensuring a timely and successful tranzaction. &an
effective date of Bugust 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impaect
homebuyers and home sellers ability to move promptly in highly competitive heousing
markets. 1t will take time to adapt to thiz new requirement: buszinessges will have to
amend curxent practices to gain this new consent from consumers and vendors.

It is 1n thai= regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be 1ncorporated into the annual dues billing cycle. This is the most
effective mcthod for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is alsc esszential in order to institute the required
compliance procedures for fax communicatione with my cliente and other businesses to
ensure winimal disrupticons in real estate transactions.

Thank you for your attenticn and censideration in this matter.
Sincerely,
Ross M. HBrown

548 Kipuka Place
RKai1lua, HI 96734-2461
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August 05, 2003
Dear Ms. Marlene S. Dortech:
RE: G Docket No. 0Z2-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
eztablizhed business relationship exception from the unsolicited fax advertiszements
rules sevcrely interferes with my day-to-day business a= a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely send via facsimile, ineluding informatieon on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its cver 900,000 members and cn
the operations of over 3.5 million professionals in the real estate industry. I echo
RAR = pesition and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will alsc be difficult for my local
board. state asscciation, and natieonal association to seek and obtain written consent
from their respective membership in less than thirty days, in order teo prevent an
interruption in their ability te fax important information about upecming conferences,
proemotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an asscciation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles 1s instrumental to ensuring a timely and successful transaction. an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will =ignificantly impact
homebuyers and home sellers ability to move premptly in highly competitive housing
markets. It will take time te adapt to this new requirement; buszinesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inte the annual dues billing eyele. This is the most
effective mcthod for providing express written consent to NAR and my state and local
REALTOR® associlatlons. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensure minimal disruptions in real estate transacticns.

Thank you for your attention and censideration in this matter.

Sincerely,

Randall Woodbury
3214 E Upland Drive
S5alt Lake City. UT 84109-
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Auqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: C4d Docket No. 02-278

Rs member of the NATIONAL ASSOCIATICN OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established busziness relationship exceptien from the unsolicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, =state and
loeal REALTORT assoeiations routinely send wia facsimile., ineluding information on
convenlions or continuing education classes, which is a benefit that I expect as a
dues paying member,

HAR in 1ts Request for Emergency Stay of Facsimile Advertiszement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 millicn professionals in the real estate industry. I echo
HAR s poeition and emphasize that it will be extremely difficult te cbtain the
regquired written consent to send faxes to my customers, vendors and real estate
cclleragues 1n the timeframe set by the FCC. It will alsoc be difficult for my local
board, state association, and national association te =zeek and obtain written consent
from their respective wmembership in less than thirty days. in order te prevent an
interruption in their ability to fax important i1nformation about upcoming conferences.
promot:ions and other events. &z a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreascnable to think that an association can
zeek and obtain con=ent from almost 1 millicn members by Auqust 25, 2003 .

Today. there are over 2 million U.5. homeg 1n the sales pipeline. Communicating via
facsimilcs i=s instrumental to ensuring a timely and successful transactien. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. Te secure the appropriate written consent will significantly impact
homebuyers and huwe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt teo this new requirement:; businesses will have to
amend cur.ent practices to gain this new consent from consumers and vendeors.

Tt is in -his regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This ig the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is also essential in order te institute the regquired
compliance procedures for fax communications with my ¢lients and other businesszes to
ensure winimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Suzanne Kobayashi

PG Box 5G9
Fapaa., HI 96746-0589
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Auqust 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relaticonship exception from the unsolicited fax advertizements
rules scvcrely interferes with my day-to-day business as a real estate preofessional.
Furthermere., the rules hinder the types cof communication that my nrational. state and
local REALTOR? asscociations routinely send via faesimile, including infcrmation on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR 1n its Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900.000 membera and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagnes 1n the timeframe set by the FCC. It will alzo be diffiecunlt for my loeal
board, state association., and naticnal asscoiation to seek and obtain written consent
from Lheir respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promoticns and other events. As a REALTOR® member. I rely on this timely and
effective means of communication. It is unreasonable to think that an assoclation can
seek and cbtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes= in the =zales pipeline. Communicating via
facsimiles 1s instrumental te ensuring a timely and successful transaction. &n
effective date of August 25. 2003. can petentially delay the majority of these

transactions. To secure the appropriate written consent will significantly impact
homebuyers and home =zellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to

amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanlicipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated inteo the annual dues billing eycle. This is the most
effective method for providing express written consent to MAR and my state and local
REALTOR® sssociations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other busineeses to
ensute winimal disruptions in real estate transactions.

Thank you fer your attention and consideration in this matter.
Sincerely,
Ted Keezey

16371 Bayshore Ln.
Huntington Beach, CA 92649-2612
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August 05, 2003
Dear Mg, Marlene 5. Dortch:
RE: CG Docket hWo. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for HAR s Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertizements
rules severely intcrferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the typesz of communication that my national, state and
lecal REALTOR?® associations routinely send via facsimile, including information on
convenblions or conlinuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in 1ts Request for Emergency Stay of Faecsimile Advertisement Rules ha= ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphasize that it will be extremely difficult te cbtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my local
board, state association, and naticnal association to seek and obtain written conszent
from their respective membership in less than thirty days., in order te prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other eventz. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It i=s unreazonable to think that an as=ociatlon can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communieating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Augqust 25. 2003, can potentially delay the majority of these
transactions. To secure the appropriate written censent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thiz new requirement; busineszszes will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form canh be incorporated into the annual dues billing cycle. Thig iz the mest
effective method for providing express written consent to MAR and my state and local
REALTOR®? associations. The stay is also essmential in order tc institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely,
Nader Sabaha

9790 SW Nimbus Avenue
Beaverton,. OR  97068-7172
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August. 05, 2003
Dear M=. Marlene S. Dortch:
RE: G Docket No. 02-27%8

As member of the NATIONAL ASSOCIATION OF KEALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Facsimile Advertisement
Rule=z 1n the above referenced docket. The FCC s unexpected decision to remove the

established busziness relationship excepticn from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communicaticn that my national. state and
local REALTOR® associaticns routinely send via facsimile, ineluding information on
conventions or continuing education classzes, which is a benefit that I expect as a
dues paying member.

NAR 1n its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operationz of over 3.5 million professionalg in the real estate industry. T echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
collesques 1n the timeframe set by the FCC. It will alse be difficult for my local
board, =tate association, and naticnal association to seek and obtain written conszent
from thelr respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreasonable to think that an assoclation can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the salez pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and suceceszful transaction. An
effective date of August 25. 2003. can petentially delay the majority of these
transactions. To secure the appropriate written ceonsent will significantly impact
homebuyers aud howe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It 1s in this regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This iz the most
effective method for providing express written consent to NAR and my state and loecal
REALTCR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my cliente and other businesses to
ensurc winimal dis:tupticns in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Ralph Cote’

14610 sky Hawk Drive
Sun City West, AZ 865375-5925
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August 06, 2003
Dear M=. Marlene S. Dortch:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted suppert for NAR = Request for Emergency Stay of Facsimile Adverti=zement
Rules in Lhe above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsoliecited fax advertizements
rules scverely interferes with my day-to-day busziness as a real estate professional.
Furthermore, the rules hinder the types cof communication that my naticnal. state and
local REALTOR® assoclations routinely send via faesimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

HAR in its Hequest for Emergency Stay of Faceimile Advertisement Rulesg has outlined
the dctrimental impact that these rules will have on itz over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
NAR = po=ition and emphasize that 1t will be extremely difficult to cbtain the
required written consent to send faxes to my customers, vendor= and real estate
colleaques in the timeframe =zet by the FCC. It will alsc be difficult for my local
board, state as=ociation., and national asscciation to seek and obtain written oconeent
from their respective membership in less than thirty days. in order teo prevent an
interruption in their ability to fax important information about upcoming conferences,
promcticns and other event=s. As a REALTOR® mcmber, I rely on this timely and
effective means of communicatien. It is unreasonable teo think that an asszoeciation can
geek and obtain consent from almest 1 million member= by Auguet 25, 2003 .

Today. there are over Z million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25. 2003, can potentially delay the majority of these
transactione. To secure the appropriate written consent will =ignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; buszinesses will have to
amend current practices to gain this new consent from consumers and vendeors.

It is in this regard that I urge the FCC to =tay the effeective date of the
unanticipated and unprecedented fax rules for one year so that the regquired written
consent form can be inceorpeorated into the annual dues billing cyecle. This 1% the most
effective method for providing express written consent to NAR and my state and lecal
REALTOR® assoclaticns. The stay is also essential in order to institute the required
cempliance procedures for fax communications with my clients and other businesses to
ensure winimal disruptions in real estate transactions.

Thank you for your attenticon and consideration in this matter.
Sincerely,
Sharcn Lajer

25101 The 0ld Road
Santa Clarita. CA 91381-2206
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August a5, 2003
Dear Ms. Marlene S. Dortch:
RE: CG Docket WNo. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing te convey my
wholehearted support for HAR s Request for Emergency Stay of Facsimile aAdvertizement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day businegs as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal. state and
local REALTOR® associations routinely send via facsimile, including information on
conventions or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I eche
NAR = positien and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national association to sesk and obtain written consent
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August 05, 2003
Dear M=s. Marlene 5. Dortch:
RE: CG Docket Mo. 02-278

As member of the NATICONAL ASSOCIATION OF REALTORS® (KAR)., I am writing to convey my
wholehearted support for HAR = Requegt for Emergency Stay of Facesimile Advertiszement
Rules 1n the above referenced docket. The FCC £ unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely intcrferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal, =tate and
local REALTOR® associatione routinely send via facsimile, including information on
conventions or continuing education c¢lasses, which is a benefit that I expect as a
dues paying member.

HAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has cutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
MAR s position and emphasize that 1t will be extremely difficult to obtain the
reqguired written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe zet by the FCC. It will alseo be difficult for my local
board, state asscciation, and national asscciatien to =eek and obtain written consent
from their respective membership in lesz than thirty days., in order to prevent an
interruption in their ability te fax important information about upcoming conferences,
promoticns and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable te think that an assoclation can
seek and obtain consent from almeost 1 millien memhers by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. <Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. BAn
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and howe sellers ability to move promptly in highly competitive housing
markets. It will take taime to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i=s in this regard that I urge the FCC to stay the effective date of the

unant icipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorpeorated inte the annual dues billing cycle. Thi= is the most
effective method for providing express written consent to NAR and my state and local
REALTCR® associations. The stay is alsc essential in order to institute the reguired
compliance procedures for fax communicationsz with my clients and other bueineeses to
ensure winimal di=ruptions in real estate transacticns.

Thank you for your attention and consideration in this matter.
Sincerely,
Robert Sadler

P.0C. Box 70869
Reno, NV &9570-09249
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August 05, 2003
Dear M=. Marlene 5. Dortch:
RE: (G Docket No. 02-278

As member of the NATIONAL ASSQCIATION OF REALTORS® (HAR), I am writing tc convey my
wholehearted szupport for NAR s Request for Emergency Stay of Facsimile Advertizement
Rules 1in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unszolicited fax advertisements
rules =scverely interferes with my day-to-day business as a real estate profeasional.
Furthermore. the rules hinder the types cof communicaticon that my national. state and
local REALTORY associatieons routinely send via facsimile, including information on
convenlions or continuing education classes, which iz a benefit that I expect as a

dues paying member.

HAR in its Request for Emergency Stay of Faczimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professionals 1n the real estate industry. I echo
HAR = position and emphasize that it will be extremely diffigult to cobtain the
required written consent to send faxes te my customers, vendors and real estate
colleagues in the timeframe =et by the FCC. It will also be difficult for my local
board, state assooilation, and national association to seek and obtain written conszent
from their respective membership in less than thirty days., in order to prevent an
interruption in their ability to fax impertant infermation about upcoming conferences,
prometicns and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the sales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will =ignificantly impact
homebuyers aud home =ellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new conment from consumers and vendors.

Tt i= i1n this regard that I urge the FCC to stay the effective date of the
unanlLicipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to NAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance precedures for fax communicaticns with my clients and other businesees to
ensure winimal disruptiens in real estate trapnsactions.

Thank you for your attentien and consideration in this matter.
Sincerely.
Michael Dey

P.0O. Box 21827
Columbia, 5C
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Auqust 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: <G Docket Ho. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for RAR s Reguest for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules scverely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national, state and
local REALTOR® asscciations routinely send via facsimile, ineluding information on
conventions or continuing educatien classes, which i= a benefit that I expect as a

duyes paying member.

HAR in 1tz Request for Emergency Stay of Facsimile Advertisement Rules hasz outlined
the detrimental impact that these rules will have on it=s over 900,000 members and on
the cperations of over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphasize that 1t will be extremely difficult to cbtain the
required written consent to send faxes=s to my customers, wvendors and real estate
colleagques in the timeframe set by the FCC. It will alse be difficult for my loeal
board, state association, and naticnal asscclation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicatien. It is unreasonable to think that an association can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and succeszful transaction. Aan
effective date of August 25. 2003. can potentially delay the majority of these
transactions. To secure the appropriate written consent will =ignificantly impact
homebuyers  and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: busineszes will have to
amend current practices to gain this new consent from consumers and vendors.

It is 1n this regard that I urge the FCC to stay the effective date of the
unanticlipated and unprecedented fax rules for one year so that the required written
ceonsent form can be incorporated intc the annual dues billing cycle. This 1s the most
effective method for providing express written consent to HAR and my state and local
REALTOR® association=. The stay is alsc essential in order to institute the required
compliance procedures for fau communications with my c¢lients and other husinesses to
ensurc minimal disrupticens in real estate transactions.

Thank you for your attentien and consideration in this matter.
Sincerely,
Gary Dbavis

62-2026 Mahua 5t
EKamuela. HI
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August 0b, 2003
Dear Ms. Marlene S. Dortoh:
RE: CG Docket No. 02-278

As member of the HATIORAL ASSOCIATION OF REALTORS® (NAR), I am writing tc convey my
wholehearted suppert for NAR s Request for Emergency Stay of Facsimile Advertigement
Rules in Lhe above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferez with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTORT associations routinely send via faezimile, including infeormation on
conventions or continuing education classzes, which iz a benefit that I expect a= a

dues paying member.

HAR 1n 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will hawve on its cver 900,000 members and on
the operations <f over 3.5 million professionals in the real estate industry. I echo
NAR = position and emphaszize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleaques in the timeframe =set by the FCC. It will alse be difficult for my local
board, state association, and naticnal association to seek and obtain written consent
frowm their respective membership in less than thirty days, in order to prevent an
interruption in their ability te fax important informatien about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely con this timely and
effective means of communicaticn. It is unreascnable to think that an asseclation can
seek and obtain consent from almest 1 millien members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the zaleg pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of ARugust 25. 2003, can potentially delay the majority of these
transactions. "o secure the appropriate written consent will significantly impaat
homebuy=rs and howe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices te gain this new consent from consumers and vendors.

It ie in this regard that I urge the FCC to stay the effective date of the
unanLicipated and unprecedented fax rules for one year so that the required written
consent form can be i1ncorporated inte the annual dues billing cycle. This is the most
effective method for providing express written consent to MAR and my state and loeal
REALTCOR® asscciations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other husinegzes to
ensure minimal disruptions in real estate transactions.

Thank you fer your attention and consideration in this matter.

Sincerely.,

Adam b. Cockey, Jr.
22 ¥W. Padonia Rd.
Timonium, MD 21093-2226
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August 05, 2003
Dear M=. Marlene 5. Dortch:
RE: G Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (MAR), I am writing to convey my
wholehearted suppert for NAR = Reques=t for Emergency Stay of Faceimile Advertisement
Rules in the abuve referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicitad fax advertiszements
rules severely intcrferes with my day-te-day business as a real estate profe=msional.
Furthermore. the rules hinder the types of communication that my national. state and
local REALTORT associatione reutinely =end via facsimile, including information on
conventions or cvontinuing education classes, which is a benefit that I expect as a
dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertizement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million prefessionals in the real estate industry. I echo
NAR = position and emphasize that 1t will be extremely difficult tc obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will also be difficult for my local
board, state assoeciation, and national asscciation to seek and obtain written consent
from Lheir respeclLive membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotiens and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
geek and obtain consent from almeost 1 million members by August 25, 2003 .

Today. there are over 2 millien U.5. homes in the sales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
trancactions. To secure the appropriate written consent will significantly impact
hemelbuyers and home sellers ability to move prowptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amcnd current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unapticipated and unprecedented fax rules for one year =o that the required written
conzent form can be incorperated into the annual dues billing cycle. This is the most
effective method for providing express written consent to HMAR and my state and local
REALTCR? associatiens. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other busineeses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

LUCREWTIA Thomas-Mihalich
BROKER/OWNER

307 BRADFORD RD.
TALLAHASSEE, FL 32303-4803
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August 05, 2003
Pear Me. Marlene S. Dortch:
RE: G bLocket No. 02-278

Az member of the NATICNAL ASSQOCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore, the rules hinder the types of communication that my national., state and
local REALTOR® associations routinely send via facsimile, inecluding information on
convent.ions or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR 1n 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 mwembers and on
the operations of over 3.5 million professionals in the real estate industry. 1 echo
HNAR s position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1in the timeframe set by the FCC. It will alsc be difficult for my local
board., state association, and naticnal asscciation to seek and cbtain written consent
from their respeclive membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTORT member, I rely on this timely and
effective means of communication. It is unreasonable teo think that an associatlon can
geek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the =ales pipeline. Communicating via
facsimiles is instrumental to ensuring a timely and successful transaction. An
effective date of Bugust 25, 2003, can potentially delay the majority of these
tranczactions. Teo secure the appropriate written consent will significantly impact
homebuyers  aund home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It ie 1n this regard that I urge the FCC to =tay the effective date of the
unanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to HAR and my state and lecal
REALTOR® associations. The stay is also es=ential in order to institute the required
compliance procedures for fax communications with my clients and other businesses te
ensure winimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
RICK REDFIELD

1111 H. WALTON BLVD
BENTONVILLE, AR 72712-4128
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August a5, 2003
Dear M=. Marlene 5. Derteh:
RE : C3 Docket No. 02-278

As member of the NATTORAL ASSCCIATION OF REALTORS® (NAR), I am writing te convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the albove referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules =zcvecrely interferes with my day-to-day business as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR?® asmsociaticons routinely send via facsimile, including infeormation on
convenlions or continuing education classe=, which is a benefit that I expect as a
dues paying wember.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperation=z of over 3.5 millicn professionals in the real estate industry. I echo
HAR = positien and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my customers, vendors and real estate
colleagques 1n the timeframe set by the FCC. It will also be difficult for my lecal
board, state association, and natienal asscolation to seek and cbtain written conzent
frow their respective membershaip in less than thirty days. in order te prevent an
interruption in their ability to fax important informatieon about upecoming conferences,
promotiens and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
seek and obtain consent frem almest 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes in the =ales pipeline. Communicating via
facsimiles is instrumental te ensuring a timely and successful transaction. &n
effective date of August 25. 2003, can potentially delay the majority of these
transactions. To secure the appreopriate written cconsent will significantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
marketz. It will take time to adapt to this new requirement: buszineszses will have to
amend current practices to gain this new consent from consumers and vendors.

It is 1n this reqgard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorperated into the annual dues billing cycle. Thiz is the most
effective method for providing express written consent to NAR and my state and loecal
REALTOR® association=. The stay is also essential in order to institute the required
compliance procedures for fax communicatione with my clients and other busine=szes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely.
Roderack Card

544 Justin Way
Escondido. CA 92027-1867
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August 05, 2003
Dear Ms. Marlene 5. Dortch:
RE: &5 Docket No. 02-278

As member of the NATIOQHAL ASSQCIATION OF REALTORS® (HAR), I am writing to convey my
wholehearted support for NAR = Request for Emergency Stay of Facsimile Advertiszement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day buzsiness as a real estate professional.
Furthermore, the rules hinder the types of communication that my national. state and
local REALTOR?Y assceciations routinely eend via facsimile, including information on
conventions oir continuing education classes, which is a benefit that I expect as a

dues paying member.

HAKR 1n 1ts Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operaticns of over 3.5 million professicnals in the real estate industry. I eche
HNAR = position and emphasize that it will be extremely difficult to cobtain the
required written consent to send faxes to my customers, vendors and real estate
colleagues 1n the timeframe set by the FCC. It will also be difficult for my loeal
board, state association, and national assceiation te seek and cobtain written consent
from thelr respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax impertant information about upcoming conferences,
promotions and other ewents. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclation can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today. there are over 2 million U.S. homes 1n the sales pipeline. Communicating wvia
facsimiles is instrumental to ensuring a timely and succesaful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuy~rs and howe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It 15 in this regard that I urge the FCC teo stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effcctive method for providing express written consent to NAR and my state and local
REALTOR?® associations. The stay is also essential in order to institute the required
coempliance procedures for fax communications with my clients and other buszineszes to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely,
Diana LeBlanc

135 Vans Lane
Destrehan. LA 70047-4110
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE : C5 Docket No. 02-278

As member of the NATIONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for NAR s Request for Emergency Stay of Faosimile Advertisement
Rules 1n the above referenced docket. The FCC s unexpected decision to remove the
esztablished business relationzhip exception from the unsolicited fax advertisements
rules scverely interferes with my day-to-day business a= a real estate professional.
Furthermore, the rules hinder the types of communication that my naticnal. state and
leocal REALTOR® asscciations routinely send via facsimile, including information on
conventions or cvontinuing education claszes, which is a benefit that I expect as a
dues paying member.

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have con its over 900,000 members and on
the operations of over 3.% million professionals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes toc my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will al=o be difficult for my local
board, state association, and national association to seek and cobtain written consent
from Lheir respective membership in less than thirty days, in order to prevent an
interruption in their ability to fax impertant infoermaticn about upcoming conferences,
promctions and other events. As a REALTOR® member, I rxely on this timely and
effective means of communication. It is unreasonable to think that an associatlion ecan
seek and obtaln consent frem almest 1 million members by August 25, 2003 .

Today. there are over 2 millien U.S. homes in the salex pipeline. Communicating via
facsimiles is instrumental teo ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written ocnsent will significantly impaoct
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt te this new reguirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year =o that the required written
consent form ean be incorporated inte the annual dues billing cycle. Thais is the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is aleo essential in order to institute the required
compliance procedures for fax communications with my clients and other busines=ses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and conszideration in this matter.
Sincerely,
glenda smith

15305 LAUDER
DALLAS, TX 75248-2348
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Auqust 06, 2003
Dear M=z. Marlene 5. Dortech:
RFE:= (G Docket No. 02-278

Az member of the NATIONAL ASSCOCIARTION OF REALTORS® (HAR), I am writing to convey my
whelehearted suppert for NAR = Request for Emergency Stay of Facsimile Advertieement
Rules in the sbove referenced docket. The FCC s unexpected decision to remove the
established business relaticnship exception from the unsolicited fax advertisements
rules severely interferes with my day-to-day business as a real estate professional.
Furthermore. the rules hinder the types cf communicatieon that my national. state and
local REALTORYT associations routinely send via facsimile, including information on
conveilliocns ol continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR 1n 1ts Request for Emergency Stay of Facsimile Advertisement Rules has ocutlined
the detrimental impact that these rules will have on it= cver 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HMAR s pesition and emphasize that 1t will be extremely difficult tc cbtain the
required written consent te send faxe=s to my customers, vendors and real estate
colleagues 1n the timeframe zet by the FCC. It will also be difficult for my leocal
board, state association, and naticnal association to seek and ebtain written censent
from Lheir respective mewbership in less than thirty days, in order to prevent an
interruption 1n their ability to fax impertant infermation about upcoming conferences,
promotions and other events. As a REALTORT member, I rely on this timely and
effective means of communication. It is unreascnable to think that an assoclatlon can
zeek and obtain consent from almest 1 millicn members by August 25, 2003 .

Today. there are over 2 million U.5. homes in the sales pipeline. <Communicating via
facsimiles is instrumental to ensuring a timely and successful transactien. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will eignificantly impact
homebuyers and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is 1n this regard that I urge the FCC to stay the effective date of the
unanticlpated and unprecedented fax rules for one year so that the required written
consent form can be incerporated into the annual dues billing eyele. This is the most
effeotive method for providing express written conzent to NAR and my state and local
REALTOR® associatlons. The stay is also essential in order to institute the required
compliance procedures for fax communications with my client= and other businesses to
ensure minuwnal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely.

Natalie Prater
4606 Renshaw Dr N
Memphis., TN 36122-4131
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August 06, 2003
Dear Ms. Marlene S. Dortch:
RE : CG Docket No. 02-278

As mwembe=r of the NATIOHAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Facsimile Advertieement
Rules in the above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unsclicited fax advertisements
rules =everely interferes with my day-to-day business as a real estate professicnal.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR?® associations routinely esend via facsimile, including information con
conventiovns or continuing education classes, which is a benefit that I expect as a

dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the cperations of over 3.5 million professicnals in the real estate industry. I echo
HAR = position and emphasize that it will be extremely difficult to obtain the
required written consent to send faxes to my customersz, vendors and real estate
colleagues 1n the timeframe set by the FCC. Tt will also be difficult for my loeal
board, state association, and national assoclation to seek and obtain written consent
from their resmpective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important infermation about upcoming conferences,
promotions and other events. A= a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable to think that an association can
geek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are ower 2 million U.S. homes in the sales pipeline. Communicating via
fagsimiles is instrumental to ensuring a timely and successful transaction. &an
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and howe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement; businesses will have to
amend current practices te gain this new consent from consumers and vendors.

It is 1n this regard that I urge the FCC to stay the effective date of the

unant icipated and unprecedented fax rules for ene year so that the required written
consent form can be incorporated into the annual dues billing cycle. This is the most
effective method for providing express written consent to MAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my client= and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
We Realtors use the fax machines daily!

Sincerely,

Joyce Burke

P.O. Box 3689
Scotlsdale, , AZ
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August 06, 2003
Dear Ms. Marlene 5. Dortch:
RE: CG Docket No. 02-278

As member of the NATICHNAL ASSCOCIATION OF REALTORS® (NAR). I am writing to convey my
wholehearted suppert for NAR s Request for Emergency Stay of Facsimile Advertisement
Rules 1n Lhe above referenced docket. The FCC s unexpected decision to remove the
established business relationship exception from the unzolicited fax advertizements
rules severely interferes with my day-te-day busines=z as a real estate professional.
Furthermore., the rules hinder the types of communication that my national, state and
local REALTOR® associations routinely eend via facsimile, ineluding information on
conventions or continuing education classes, which is a benefit that I expect az a
dues paying member.

NAR in 1ts Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
HAR = position and emphasize that 1t will be extremely difficult to obtain the
required written consent teo send faxes to my customers, vendors and real estate
colleaques 1n the timeframe set by the FCC. It will also be difficult for my local
board, state association, and national assoeciaticon to sgeek and obtain written consent
from their 1espective membership in less than thirty days, in order to prevent an
interruption in their ability to fax important information about upcoming conferences.
promotions and other cvents. As a REALTOR® member. I rely cn this timely and
effective means of communication. It is unreascnable to think that an asscciation can
geek and cbtain consent frem almest 1 millicon members by August 25, 2003 .

Today, there are over 2 million U.S. homes in the =ales pipeline. Communicating via
facsimiles 18 instrumental te enzuring a timely and succes=aful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyers and howe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It is 1in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated into the annual dues billing cycle. Thiz 1z the most
effective method for providing express written censent to HAR and my state and local
REALTORT associations. The stay is alsc essential in order to institute the required
compliane= procedures for fax communications with my cliente and other businesses to
ensure minimal disruption= in real estate transactions.

Thank you for your attention and consideratien in this matter.
Sincerely,
Thoma=s Wright

6110 K 7th S5t, Ste 12
Phoenix, AZ 85014-1821
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August 06, 2002
Dear Ms. Marlene 5. Dortch:
RE : CG Docket Ho. 02-278

Az member of the NATIORAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehearted support for MAR = Request for Emergency Stay of Faceimile Advertisement
Rules in the albove referenced docket. The FCC s unexpected decision to remove the
established business relationzhip exception from the unsolicited fax advertizements
rules scverely interferes with my day-to-day business a= a real e=ztate professional.
Furthermore. the rules hinder the types of communication that my naticnal, state and
local REALTORT associations routinely send via facsimile, including information on
conventions or continuing education classes, which i= a benefit that I expect aszs a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 200,000 members and on
the operations of over 3.5 million professionals in the real estate industry. I echo
RAR & peosition and emphasize that it will be extremely difficult te obtain the
required written consent to send faxes to my customers, vendor= and real estate
colleaques in the timeframe set by the FCC. It will also be difficult for my local
board, state assocliation, and naticnal asscecliatien to =zeek and cobtain written consent
from their respective membership in less than thirty days, in order tc prevent an
interruption in their ability te fawx important information about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreascnable te think that an association can
seek and obtain consent from almest 1 million members by August 25, 2003 .

Today, there are over 2 million U.S. homes 1n the sales pipeline. Communicating via
facsimiles is instrumental teo ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactions. To secure the appropriate written consent will significantly impact
homebuyer= and home sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to thi= new requirement:; businesses will have to
amend current practices to gain this new consent from consumers and vendors.

It i= in this regard that I urge the FCC to stay the effective date of the
unanticipated and unprecedented fax rules for one year sco that the required written
consent form can be incorporated into the annual dues billing cycle. This is the mo=st
effective method for providing express written consent to NMAR and my state and local
REALTOR® associations. The stay is also essential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions,.

Thank you for your attention and consideration in this matter.

This rule is too complicated and it will open a whole maraud of unnecessary lawsuits

and inconvenience.
Sincercly,
Alfonso Suarez

7360 5.W. 82nd Street
Miami, KL 33143-7432
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Auqust 05, 2003
Dear Ms. Marlene 5. Dortech:
RE: CG Docket No. 02-278

As member of the NATIONAL ASSOCIATION CF REALTORS® (NAR), I am writing to convey my
wholehearted support for NMAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCOC s unexpected decision to remove the

established business relationship exception from the unsclicited fax advertizements
rules severely interferes with my day-to-day business as a real estate professicnal.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR? associatiens routinely send via facsimile, including information on
conventions or continuing education classes, which 1z a benefit that I expect as a
dues paying member.

HAR in 1ts Request for Emergency Stay of Facsimile Advertizement Rules has ocutlined
thc detrimental impact that these rules will have on its over 900,000 members and on
the operations of over 3.5 million profesesionals in the real e=ztate industry. I echo
HAR = peositien and emphasize that it will be extremely difficult to obtain the
required written consent te send faxes to my customers, vendors and real estate
colleagues in the timeframe set by the FCC. It will alsoc be difficult for my local
board, state assoclation, and national asscciation to seek and obtain written consent
from their respective membership in less than thirty days. in order to prevent an
interruption in their ability to fax important information about upcoming conferences,
premotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communication. It is unreasonable te think that an assoeiatien can
seek and obtain consent from almost 1 million members by August 25, 2003 .

Today, there are cver 2z million U.5. homes in the =zales pipeline. Communicating via
facsimilcs 15 instrumental to ensuring a timely and successful transacticon. Aan
effective date of Bugqust 25, 2003, can potentially delay the majority of these
transacticns. To secure the appropriate written consent will signaificantly impaot
homebuyers and home sellers ability to move promptly in highly ccmpetitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices te gain this new consent from consumers and vendors.

It i= in thi=s regard that I urge the FCC tc stay the effective date of the
unanticipated and unprecedented fax rules for one year so that the required written
consent form can be incorporated inte the annual due= billing cyecle. This iz the most
effective method for providing express written cons=ent to NAR and my state and local
REALTOR? zssociations. The stay is also es=zential in order to institute the required
complianc: procedures for fax communications with my clients and other businesses te
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.
Sincerely,
Velva Mitchell

1826 Port Lane
Worden, II. 62097-2226
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Augqust 06, 2003
Dear MHM=. Marlene S. Dortch:
RE: (G bLocket No. 0v2-278

As member of the NATTONAL ASSOCIATION OF REALTORS® (NAR), I am writing to convey my
wholehesrted support for NAR = Request for Emergency Stay of Facsimile Advertisement
Rules in the above referenced docket. The FCC = unexpected decision to remove the

eztabliched business relationship exception from the unsclicited fax advertisements
rules severely interferes with my day-to-day businesz as a real estate professional.
Furthermore. the rules hinder the types of communication that my national, state and
local REALTOR® asscciations routinely send via facsimile, inecluding information on
conventions or continuing education classes, which is a benefit that I expect as a
dues paying member.

HAR in its Request for Emergency Stay of Facsimile Advertisement Rules has outlined
the detrimental impact that these rules will have on its over 900,000 member= and on
the operations of pver 3.5 million preofessionals in the real estate industry. I echo
HAR = peosition and emphasize that 1t will be extremely difficult to obtain the
required written consent to send faxes to my custemers, vendors and real estate
colleaquas 1n the timeframe set by the FCC. It will alse be difficult for my local
board, state association, and national association to seek and cbtain written conzent
from their respeclLive membership in less than thirty days, in order to prevent an
interruption 1in their ability to fax important information about upcoming conferences,
promotions and other events. As a REALTOR® member, I rely on this timely and
effective means of communicaticn. It is unreasonable to think that an associatien can
seek and obtain conszent froem almost 1 millicn members by August 25, 2003 .

Today, there are over 2 million U.5. homes in the =zaleg pipeline. Communicating via
facsimiles 1s instrumental to ensuring a timely and successful transaction. An
effective date of August 25, 2003, can potentially delay the majority of these
transactionz=. To secure the appropriate written consent will significantly impact
homebuyers and howe sellers ability to move promptly in highly competitive housing
markets. It will take time to adapt to this new requirement: businesses will have to
amend current practices te gain this new consent from consumers and vendors.

It is in this regard that I urge the FCC to stay the effective date of the
uwnanticipated and unprecedented fax rules for one year so that the reguired written
consent form can be incerporated inte the annual dues billing cycle- This is the most
effectivc mcthod for providing express written consent to MAR and my =tate and loeal
REALTOR® associations. The stay is also es=sential in order to institute the required
compliance procedures for fax communications with my clients and other businesses to
ensure minimal disruptions in real estate transactions.

Thank you for your attention and consideration in this matter.

Sincerely,

Frank D. Polley
12065 Trumbull Way
Reston, VA  20190-3266



